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Ideological Guiding Approaches Inspired from
the Way Young People Use New Media

—Taking Z City as an Example

Xiang Yu He Zhifeng Shen Libing

Abstract: The effort to ideologically guide youth in China has been
attached greater importance as socialist China enters the New Era. However the
widely-used new media poses great challenges to ideological education for
them. The research team studied the way the young people in Z city use new
media by launching a questionnaire survey among the young citizens and
conducting interviews with several CYL cadres among other young people in that
city and based on the analysis provided five suggestions on how to improve
ideological guiding methods for Chinese youth in the New Era.

Keywords: Ideological Guiding; New Media; Chinese Youth;

Q uestionnaire Survey
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